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Marketing Guess Paper

Q.No: 1

A) describe the stages of the product life cycle.

B) describe how marketing strategies change during the product’s life cycle.

Q.No: 2

A) the battle between brands constantly ranges in the Pakistani market place. What are the basic difference between manufacture’s brand and private bands? In the battle of tha bands what advantages do retailers have? 

B) why are many people willing to pay more for branded products than for unbranded products? What does this tell you about the value of branding?

Q.No: 3

A) discuss different price strategies and explain when each of them is appropriate and can be called effective pricing strategy. Or development and implementingproduct strategies?

B) explain the steps in the market reach process?

Q.No: 4

A) developing and implementing price strategy 

B) explain the role of ethic in marketing

Q.No: 5

Discuss the concept of customer value and its importance to successfulmarketing. How are the concepts of customer value and relationship marketing linked?

Q.No: 6

Developing and implementing product strategies

Q.No: 7

Define the three steps of targeting marketing, marketing segmentation, market targeting and market positioning in detail

Q.No: 8

A) identify and define the internal and external factors affecting firm’s pricing decision.

B) discuss how company adjust their price to take into account different type of customer and situation.

Q.No: 9

Explain the developing and implementing product strategies.

Q.No: 10

Identify the difference between marketing concept, the production concept the product concept, and the selling concept. Discuss which concepts are easier to apply in the short run. Predict which concept you believe can offer best long termsuccess and why?
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